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 Survey the class to find out how many read a newspaper and how often they read one. Do they read the paper edition or the online edition? Why? Which newspaper do they read? Where do they get the newspaper? What sections do they read and in what order do they read them? Ask them how their newspaper reading habits compare with their parents’ or grandparents’ newspaper reading habits, and ask the students who don’t read newspapers where they get their news.

Chapter 3:: Newspapers: Where Journalism Begins

Chapter Outline

1. Newspapers are powerful. 

a. Readers trust them.

b. Other media follow their lead.

2. Major newspapers employ far more news reporters and editors than any other type of media outlet.

 “Newspapers lead the news process”

II. History of Newspapers

A. Oral cultures—from ancient Greece to early colonial America

1. Town criers delivered news by reading to an audience, then posting it.

2. They weren’t concerned with what was “news.”  They shouted out what their leaders told them to say.

B. Early newspapers

1. The first newspaper in China appeared circa ad 600.

2. The first newspaper from printing press appeared in Germany in the early 1600s.

3. The word news came to mean information that a “large” audience of 100 or 200 literate people would find of interest.

4. Newspaper editors discovered sales potential of human interest stories in the 1640s.

C. Early America

1. Editors and legislators argued over the nature and regulation of news.

2. America’s first newspaper, Publick Occurrences, published by Benjamin Harris in 1690, was shut down by the government after one issue.
3. Between 1632 and 1641, all newspapers were banned in England, and afterward were tightly controlled to prevent publication of anything that might upset the king.

4. The Boston News-Letter was founded by John Campbell in 1704.

5. The Boston Gazette began in 1719.

D. Early government control: licensing and seditious libel laws
1. The Boston News-Letter was published “by authority (license) of the colonial government.”
2. Licensing laws were replaced with seditious libel laws, making it illegal to print anything derogatory about the government.

E. Characteristics of early American newspapers

1. Most early newspapers were weeklies.

2. The first daily newspaper appeared in 1784.

3. Weekly papers were only about four pages long.

a. Paper was expensive and difficult to come by.

b. Type was set by hand.

4. Newspapers were expensive, costing a few pennies a copy.

5. Opinion leaders would read them aloud at local taverns.

6. Newspapers were often inaccurate: Their publishers would publish whatever seemed like news to them—even rumors.

7. Most information published was outdated because modes of transportation for distribution were slow.

F. The Zenger case and freedom of the press
1. John Peter Zenger, publisher of the New York Weekly, was tried for seditious libel in 1735.

2. Zenger’s story accused the governor of New York of stealing land. 

3. Most of Zenger’s allegations were true, but truth was irrelevant under the law of seditious libel.

4. 
Libel: false statement damaging reputation of a person by questioning his reputation/character 

sedition: inciting rebellion against the gov’t

Zenger won. LANDMARK DECISION establishing freedom of press in America – truth is the best defene against libel. If what someone publishes is true, it cannot be considered libelous

At trial, Zenger’s lawyer argued that newspapers should be permitted to publish the truth. 

6. The First Amendment to the U.S. Constitution was ratified in 1791

“Congress shall make no law respecting an establishment of religion, or prohibiting the free exercise thereof; or abridging the freedom of speech, or of the press; or the right of the people peaceably to assemble, and to petition the Government for a redress of grievances..

G. Women in early newspaper publishing

1. Anna Zenger, John Zenger’s wife, took over as publisher of the New York Weekly while John Zenger was in jail awaiting trial.

2. Only a few women were prominent in colonial publishing.

3. Women were discouraged from working outside the home; but most newspapers were family businesses, so it was considered acceptable for women to help.

H. Newspapers and the American Revolution
1. The colonies had more than 30 newspapers by 1765.

2. Most were of the partisan press (owned or supported by political parties) and chose sides on issues related to the American Revolution.

3. A smaller mercantile press provided business and shipping news.

4. Newspapers complained of commercial restraints placed on the colonies by England; British rulers wanted to keep America dependent on England for manufactured goods. 

5. Publishers’ resistance to British rule peaked after the Stamp Act of 1765.

a. The Stamp Act levied a tax of 1 cent on every newspaper copy.

b. Publishers saw the Stamp Act as an attempt to put them out of business.

c. Parliament repealed the tax the following year after rioting took place in Boston.

d. Repeal of the act didn’t satisfy colonial editors, who had united in their desire for independence.

6. Colonial newspapers contributed to the Revolution

a. Patriots published clandestine pamphlets. 

b. Newspapers sensationalized coverage of confrontations between the British and colonists. 

I. The Federalist Papers
1. Some in the newly formed United States were wary of creating a strong federal government.

2. Alexander Hamilton, James Madison, and John Jay wrote a series of essays, now known as the Federalist Papers, which explained the concept of the new government.

3. The Federalist Papers were published in several New York newspapers and helped convince citizens of the need for a strong democratic government.

K. The beginnings of the ethnic press

1. The ethnic press is made up of newspapers aimed at particular cultural groups, including African Americans, Hispanics, and Native Americans.

2. The first ethnic publications were foreign-language papers published for immigrants and people living in U.S. territories.

3. Around 1,300 foreign-language newspapers were published in the United States in 1914.

4. The mainstream press often disregarded poorer cultural minorities because advertisers had little interest in reaching them.

5. The first Native American paper, the Cherokee Phoenix, was published by Elias Boudinot in 1828.

6. In the early 1800s, African Americans were the largest minority community not served by mainstream papers. Events in the African American community went ignored by the press.

7. John Russwurm and Samuel Cornish established the first black newspaper, Freedom’s Journal, in 1827.  Between 1827 and the end of the Civil War, 40 more African American newspapers began publication.  DISSIDENT VOICES = ALT PRESS : VOICES OF SOCIAL PROTEST

1. Emancipation/Abolitionist Press  & Women’s Movement:  

a. (Freedom’s Journal 1827, only 2 years, but started the African American Press)

b. Fredrick Douglass’ weekly North Star
2. Women’s Movement: Ida B Wells, Jane Gray Swisshelm (first female reporter to report from senate 1850.

L. The penny press

1. Newspapers were six cents a copy—too expensive for average readers. (Six cents could buy three loaves of bread, a pound of beef, or a pint of whiskey.)

2. The Industrial Revolution brought advances in technology that made the penny press possible.

a. Steam presses reproduced copies rapidly.

b. Newsprint (inexpensive paper) was developed.

4. In 1833, Benjamin Day began publishing the first penny press, the New York Sun, for one cent. The penny press consisted of inexpensive, advertiser-supported newspapers that appeared in the 1830s.

5. The success of the penny press proved that a newspaper could make a profit solely on advertising income.

6. The Sun started today’s standard practice of determining the news hole, or amount of space for editorial content, according to how much advertising had been sold.
7. Day attracted a broad readership by stressing human interest stories over hard news, using sensationalism (exaggeration and lurid elements) to create a startling effect.

8. Many penny papers became great news gatherers, using the Pony Express and later the telegraph to gather news from afar.

9. This was an era of personal journalism, when beliefs and eccentricities of newspaper owners determined what was published. For example, Joseph Medill, publisher of the Chicago Tribune, changed spelling of words and details in stories, such as changing sunspots to microbes as the probably cause of a plague.

Joseph Medill’s career was an interesting example of personal journalism, but some critics believe we are returning to an era of personal journalism today, with the eccentricities occurring in the news we get from comedy, cable news, and radio talk stars AND BLOGS. 

M. The Civil War years

1. The establishment of the Associated Press (AP) in 1848 led to more objective and timely news.
· Six papers in NYC decided to share cost of gathering foreign news by telegraph

· Paid for 3,000 words of telegraph (wire) news. 

· First cooperative news gathering organization – New York Associated Press

· United Press did the same for profit.

· Now using satellites and cimputer technologies, today the AP feeds stories to newspapers, broadcast outlets, and Internet news services.

2. During the Civil War citizens sought news from the front.
3. Journalistic conventions developed during the war. 

a. A byline, the author’s name at the beginning of a story in a separate line, was required by the Union Army.

b. The inverted pyramid style of news writing, where the most important information appears in the first paragraph, developed because telegraph lines were undependable. It remains in use today because readers like getting key facts first. 

4. Postwar industrial advances meant boom times for newspapers because manufacturers and retailers bought more advertising space.

5. Newspapers contributed to postwar reconstruction and westward expansion by glorifying the west and touting cheap land and travel.

6. ACCREDITATION: federal gov’t certified members of the press to cover the Civil War. Required to carry PRESS PASSES issued by the gov’t… adding to the sense of professionalism in journalism
7. PHTOJOURNALISM BORN 

· during CIVIL WAR. Matthew Brady. 

· Newspaper photographs became common in 1900s. 

· The idea that the marriage of photography and journalism could tell better stories than just text or photos

M. Yellow journalism

1. The success of the penny press led to the yellow journalism era of unprecedented sensationalism.
2. During the Hearst–Pulitzer circulation wars of the 1890s, William Randolph Hearst, a San Francisco publisher, moved to New York to publish the New York Journal and compete with Joseph Pulitzer’s New York World. Each would employ any device he could think of to increase his own circulation and put the other out of business. 

O. The Spanish-American War
1. Sensationalism in the New York Journal and New York World contributed to the Spanish-American War of 1898.

2. Both papers covered a local rebellion in Cuba against Spanish rule. Both exaggerated Spain’s actions against the rebels, claiming that a quarter of Cuba’s population was wiped out when there had been only a few deaths.
3. A U.S. battleship mysteriously blew up in Havana harbor, and Hearst and Pulitzer immediately declared the event another Spanish atrocity.

4. As soon as the United States declared war on Spain, Hearst chartered a ship, outfitted it with a printing press, and set sail for Cuba with a staff of reporters and photographers.

P. The making of the modern press

1. Publishers began to champion causes of the common people and fight corruption, marking the beginning of investigative journalism, a style of reporting that uncovers information that governments, corporations, and other powerful groups have tried to conceal. 

2. Nellie Bly was one of Pulitzer’s most famous investigative reporters. 

a. Bly’s first assignment was to go undercover at a lunatic asylum by pretending to be mentally ill. The series of articles she wrote helped bring about reforms in mental facilities.

b. Bly was the first practitioner of stunt journalism, in which a reporter would perform some spectacular exploit to gain publicity for a story.

3. Ida B. Wells-Barnett became an investigative reporter after the lynching of a friend.

a. In 1895 Wells published A Red Record, exposing the history of lynching in the United States. 

b. Before entering the publishing business, Wells had been a schoolteacher but was fired for writing about injustices suffered by African Americans. 

Q. Responsibility and integrity in journalism at the end of the 19th century

1. The New York Times
a. 1896: Adolph Ochs bought the New York Times when it was nearly bankrupt. 

b. Ochs believed the paper could succeed by offering an alternative to sensationalistic stories in other papers.

c. The Times, also known as the “gray lady of journalism,” became the U.S. newspaper of record.

d. The motto “All the News That’s Fit to Print” is still on the front page.

2. The Wall Street Journal
a. Charles Dow and Edward Jones established the Wall Street Journal in 1889 to combat yellow journalism in the business press.

b. The yellow press often printed rumors floated by stock manipulators that drove the market up and down.

c. The paper is more influential than ever today.

3. The Christian Science Monitor.

a. Mary Baker Eddy, founder of the Christian Science religion, started the Christian Science Monitor in 1908.

b. Pulitzer had tried to have her committed to a mental institution.

c. She set up the Monitor as an objective source of news, independent of commercial and political interests; it does not promote religion.

d. The Monitor has won six Pulitzer Prizes.

R. A new era of sensationalism

1. After World War I ended, a new form of sensationalism arose in journalism; it was known as jazz journalism because it shared the energy of the music of the time.

2. The number of U.S. newspapers peaked at 2,600 dailies and 14,000 weeklies.

3. Many households subscribed to both morning and afternoon papers.

4. Papers held the presses for breaking stories and printed extra editions, leading to the vendor’s cry of “Extra! Extra! Read all about it!”

S. The rise of the tabloid newspaper. 

1. The New York Daily News, the first tabloid, appeared in 1919.

2. Tabloids repeated the sensationalistic style of the yellow press, but with added features:

a. Lots of photographs, with a single image often taking up the entire front page.

b. Smaller pages and a single fold, making them easier to read on the street or the bus.

c. Strange and unusual stories.

3.  Jazz journalism died out in the late 1920s, but the tabloids are still with us.

J. Changes in the concept of news

1. Over time, editors of credible papers began to standardize their definition of news. 

a. The editorial page was used for properly labeled opinion pieces.

b. The front page became reserved for hard news (current events that had an impact on people’s lives).

c. Feature news, also called soft news, was directed toward human interest and curiosity.

T. Ethics in journalism

1. In 1923 a group of journalists formed the American Society of Newspaper Editors (ASNE).

2. ASNE adopted an ethical code, called the Canons of Journalism, stressing:
a. Responsibility: Journalists must always consider the public’s welfare.

b. Freedom of the press: First Amendment rights are to be guarded as vital and unquestionable.

c. Independence: Independence from sources, politics, and advertisers is essential.

d. Sincerity, truthfulness, accuracy: These qualities are the foundation of all journalism.

e. Impartiality: News reports should be free from opinion or bias of any kind.

f. Fair play: Opposing views should be solicited on public issues and accusations; papers should publish prompt and complete corrections of mistakes.

g. Decency: Papers should avoid “deliberate pandering to vicious instincts,” like details of crime and vice.

 V. Leading the news process

1. U.S. newspapers have often led in reporting political events.

2. In the 1960s newspapers were first to report on the civil rights struggle in the South and civil unrest surrounding the Vietnam War. RESURGENCE OF ALTERNATIVE PRESS

3. In 1971 the New York Times and Washington Post uncovered stories about government policies on Vietnam and published a set of leaked government documents known as the Pentagon Papers. The documents showed the U.S. government had deceived American people about its conduct in the war.

4. In 1972–1974 newspapers reported first on the Watergate scandal.

a. Police caught burglars breaking into the Democratic National Committee headquarters in the Watergate complex in Washington, D.C.

b. Washington Post reporters Bob Woodward and Carl Bernstein followed the money paid to the burglars and found it had come from the Committee to Re-elect the President (CREEP).

c. Woodward and Bernstein traced the burglars back to the Central Intelligence Agency and the Nixon administration, unearthing a massive cover-up by Nixon and other officials; these events led to Nixon’s resignation.

W. CHANGES & CHALLENGES TO THE INDUSTRY

2. Prior to 1960 most newspapers were printed in afternoon or evening editions. In contrast, today most papers publish only morning editions.

a. Until the 1950s people had little time for a morning newspaper because of early morning factory or farming jobs. Today’s service jobs give people time to read the morning paper, and commuters can take the paper with them.

b. Production and delivery became more expensive as afternoon traffic congestion worsened in urban areas, making publishing an afternoon/evening edition less profitable.

c. Television news and other activities meant Americans were less willing to spend after-work time reading the paper.

2. Newspapers have adapted to technological innovations to keep up with emerging media.

a. Newsreels in movie theaters increased audience interest in newspapers.

b. Radio’s on-the-spot coverage encouraged listeners to seek out fuller coverage in papers.

c. Television provided mostly a headline service, increasing the public’s interest in in-depth newspaper coverage that enabled them to find and read what they wanted.

d. Cable TV was embraced by newspapers that set up their own cable news programs.

e. Newspapers adapted to TV news by becoming more like TV news and using color photographs and shorter, more interesting stories.

f. Newspapers are embracing the World Wide Web. By 2004, nearly every U.S. newspaper, including most small-town weeklies, had some kind of Web presence.

g. Papers offering archives for access fees. 

h. Chat rooms, blogs, offer more interactive experience and more personal news perspectives blending news with opinion and commentary.

Close-Up on Industry: USA Today Changes the Face of Journalism
· USA Today changed the face of journalism by appealing to a national audience through a colorful design, short articles, snappy graphics.

· The paper, introduced by the Gannett Corporation in 1982, was the brainchild of Al Neuharth, Gannett’s chairman. Only a large chain like Gannett had the resources to create such a paper.

· USA Today had the most expensive newspaper debut in history, costing tens of millions of dollars its first year and losing money for its first 10 years.

· USA Today lost more than any newspaper in history before becoming financially successful in the 1990s. 

· It was designed to appeal to a national audience who did not want to spend much time reading. Instead preferred headlines and a quick read. A blend of hard news and features chosen for wide human interest, and a full page of weather news covering the entire country. It featured a two-page insert, “News from Around the Nation,” with one or two brief, high-interest items from each state.

· Neuharth strove for a diversity of viewpoints, staffing 39 percent women and 14 percent minorities. Nancy Jane Woodhull was founding editor. Reporters came from 29 states.

· USA Today’s design was influenced by TV; it was highly visual and colorful.

· Critics labeled USA Today “junk-food journalism” and McPaper

· In 1996 it began to do more hard news and investigative reporting when editors noticed that sales jumped when breaking news appeared on the front page. This resulted in an improved reputation. 

· Influenced other national newspapers, adding color, shortening stories

III. Understanding Today’s Newspaper Industry

A. The owners

1. In the 1980s chains began to acquire newspapers at a rapid rate.

a. The price of newsprint went down.

b. Advertising rates were going up.

c. Chains made record profits, and if they used those profits to buy more papers, they avoided corporate income taxes. 

2. Anywhere from 75 to 100 U.S. daily newspapers change owners each year, mostly passing from one chain to another. 

3. Many critics believe that business values and news values often conflict.

B. The newspapers

1. Daily newspapers come out every day, at least Monday through Friday, and are classified as national, metropolitan, or suburban.

a. There are four national dailies, which also have significant international distribution: the Wall Street Journal, the New York Times, the Christian Science Monitor, and USA Today.

b. USA Today was the first newspaper to be designed for national distribution and the first to distribute its content to printing plants around the United States daily by satellite… Now all nationals do this, allowing for local advertising to be inserted at local presses.

c. Most American newspapers are local, recognizing the importance of local issues such as how garbage is collected and how much teachers are paid.

CONCENTRATED OWNERSHIP

PROBLEMS - CONTROVERSIES

A. Concentration of ownership
1. Chains tend to create local newspaper monopolies because the most powerful chain-owned paper in the community tends to eliminate competitors.

a. Critics fear : chain monopolies reduce the diversity of opinions that readers have available to them. 

b. Chains respond that they are interested in profits, not editorial policy, and that several factors combine to maintain the diversity of news.

i. Most chains allow their editors and reporters to develop their own opinions.

ii. A variety of viewpoints =available to readers thru other news outlets (cable and Internet).

iii. Communities benefit because the better papers a chain offers can afford to practice a higher level of journalism.

c. Critics respond that in some small cities, local broadcasters lack the resources to provide much local news, so in fact the chain-owned paper is the dominant voice.

d. Critics contend that the chains’ bottom-line orientation translates into poorer journalism. When a chain buys a paper, it often lays off the employees, makes them reapply for their jobs, and replaces highly paid veterans with inexperienced staffers at minimal pay. When the replacements have experience, they are encouraged to move on so that the paper can replace them with less experienced, cheaper staff.

3. The alternative press provides a different viewpoint on the news, usually one that is outside of the mainstream. 

i. Some alternative papers are targeted toward specific cultural groups like gays and lesbians, including the Houston Voice (www.houstonvoice.com) and New York’s LGNY (www.lgny.com).

ii. The underground press of the 1960s and 1970s offered a radical view of politics and tended to question mainstream, middle-class values as well as many government practices.

4. Today’s ethnic press includes foreign-language newspapers and papers written in English but aimed at particular ethnic groups, such as African Americans, Hispanics, or Native Americans.

i. Today there are 500 foreign-language newspapers. Ethnic radio and television stations have reduced ethnic newspaper readership.

ii. The largest foreign-language press is the Hispanic press, with 200 papers reaching 10 million readers. The Chicano press, which targets Mexican Americans, makes up the majority of Hispanic newspapers.

iv. There are now more than 170 black newspapers, reporting on events within their communities, and advocating for the rights of the people they represent.

C. THE STAFF

1. Most newspapers have a similar staffing organization.

2. The publisher, often at least a part owner, runs the newspaper and makes all major decisions about the newspaper’s business and editorial directions.

3. The editorial staff includes editors and reporters.

a. The head editor = the editor in chief or executive editor, to whom various other editors report.

b. The managing editor oversees day-to-day operations of the newsroom.

c. An editorial page/op-ed page editor oversees editorials expressing the paper’s point of view; op-ed pieces are signed columns, opinion pieces, and guest editorials.

d. Large papers have department editors like city, sports, business, and features. Their roles vary, from hiring and firing and assigning stories to editing stories and questioning facts.

e. Copy editors make small changes in style, grammar, and spelling; trim copy to fit a space; and write headlines.

f. Wire service editors coordinate dispatches from wire services like the Associated Press.

g. Art, graphics, and photo editors work with visuals.

h. Reporters seek out stories and write early drafts. 

i. General assignment reporters can cover anything.

j. Beat reporters are assigned to particular areas such as technology, businesses, or city hall.

k. Photojournalists are the photographers on staff.

3. The business side of a newspaper’s staff includes the advertising, production, and circulation departments.

a. Newspaper advertising departments include sales representatives for display and classified ads and layout people who design display ads. 

b. Advertising departments are powerful because newspapers rely on advertising revenue to make money. Real estate, food, and automobile sections were instituted because of advertisement department lobbying in order to create amenable environments for ads.

4. Production departments at newspapers run the presses, which are becoming increasingly sophisticated as papers become more visual. 

a. Finished pages are photographed directly from the editor’s computer file and transferred onto a special plate by photo-offset printing, with the negative image holding the ink and transferring the image onto the newsprint as it flows through the press.

b. Large robotic devices often move the giant rolls of newsprint from a warehouse into press position.

c. Computers control ink flow and paper speed.

5. The circulation department manages distribution and sales of the newspapers. 

a. arranges delivery of papers from the printing plant to newsstands and homes.

b. implements promotions to increase circulation and readership.

D. Support services

1. Newspapers use wire services for many national and international stories.

a. The Associated Press (AP) is the world’s oldest and most prolific wire service.

i. The AP has hundreds of bureaus collecting news in 100 countries and distributing it in half a dozen languages. 

ii. The AP is a cooperative. Member news organizations (including news, television, radio, and online outlets) send in local stories with regional or national appeal. 

iii. The editors at AP decide which stories will go out.

b. Major international wire services include Agence France-Press, headquartered in Paris, and Reuters, of London. 

c. Specialized and supplemental news services include Dow Jones, the New York Times News Service, and Business Wire, which provides commercial information for free in order to obtain publicity for its clients.

2. Feature syndicates are brokers for newspaper features such as comic strips, crossword puzzles, horoscopes, and columns by well-known writers such as Dave Barry and Liz Smith. 

a. Papers pay feature syndicates per item used, enabling them to run material from cartoonists and columnists that they couldn’t afford to hire full-time.

b. Cartoons became a powerful newspaper editorial device in the years following the Civil War. Thomas Nast’s cartoons for the New York Times in the 1870s are credited with helping to bring down a highly corrupt political ring. Editorial cartoons often present images more devastating than words.

3. The Audit Bureau of Circulations verifies circulation figures for advertisers, which helps them to determine which papers to advertise in and how much to pay. Most newspapers and magazines are members, along with most major advertising agencies.

E. The reader

 1. Different newspapers attract different types of readers.

2. Newspaper readership patterns have changed over time.

a. In colonial days, tavern readership was marked by interaction and argument.

b. Newspapers of the 19th century were usually read to the family and interpreted by the man of the house.

c. Twentieth-century news saw the TV anchor assume the role of interpreter.

d. Some observers believe that today’s Internet news returns us to the spirit of the tavern as people discuss news items in forums.

CHALLENGES TO THE INDUSTRY

1. COMPETITION FOR AUDIENCES

 Changes in readership affect the structure of the industry. 

i. When readers moved from cities to suburbs, city papers died and suburban papers were born. 

ii. Afternoon papers died as work schedules changed, leaving more time for morning reading, and people began to look to television for their evening news.

iii. Television & Internet draining away newspaper readers.

Alarming trends for newspapers include lower overall circulation and low readership among young people, who are failing to take up the newspaper-reading habits of their parents.

i. The average age of today’s newspaper reader is 53.

ii. Young readers still use newspapers to get movie times or catch up on sports scores, but not for the in-depth analysis of news that papers do best.

iii. YOUNG READERS LEAVING THE MEDIUM: Many newspapers are taking special measures to connect with today’s youth. The Chicago Tribune, for example, has developed a section written by and for teenagers.

iv. WOMEN READERS LEAVING: papers not speaking to them. Papers including Women-centered sections

v. In cities w. Hispanic populations, papers are expanding by publishing Spanish language editions.

vi. Increasing ads… now up to 70% ads

vii. Going On-line

Including visual media (video) in web sites

Emphasizing the local : local news coverage, providing local businesses advertising

viii. public journalism, also called civic journalism. 

i. Public journalism calls for newspapers to become involved in, rather than just covering, community issues. 

ii. Public journalism may lead a paper to organize a citizen focus group on a community problem, or to join with radio and television stations to promote a civic project like cleaning up a vacant lot or building a playground.

iii. Critics contend that public journalism blurs traditional lines between reporting and editorializing and creates a conflict of interest because newsrooms become directly involved in shaping local news which they should be reporting objectively.

iv. Proponents of public journalism say that anything that strengthens the bonds between newspaper and community, and encourages readers to become more involved in their communities, should be encouraged.


ix. blogs

2. B. Lack of diversity in the newsroom

THE AMERICAN JOURNALIST IN THE 1990s: 

· Today’s typical  journalist: white Protestant Male, married, 36, making $31,00/year

· Only 34% reporters are women

1. 1970s: The National Commission on the Causes of Violence found that urban riots were fanned by absence of minority viewpoints in the nation’s press, which contributed to feelings of alienation experienced by many ethnic groups.

2. Ethnic communities felt that white reporters were insensitive to the nuances of racial slights and stereotypes, and were offended by subtle changes in wording, pictures, and story placement.

3. In 1978 the American Society of Newspaper Editors (ASNE) resolved that diversity of newsrooms should reflect the diversity of the populations they served.

4. Minority employment increased slowly for the next 25 years, but as of 2004 only 13 percent of local newspapers reflected the diversity of their communities.

5. Overall, less than 13 percent of daily newspaper journalists identified as African American, Hispanic, Asian American, or American Indian, while these groups make up 32 percent of the U.S. population.

6. Women fare better, constituting 40 percent of the newspaper workforce, but this number is inadequate considering women comprise 70 percent of all journalism and communications students.

7. Newspaper publishers claim difficulty attracting qualified minority candidates, especially to small papers that don’t pay well. Publishers say they want to increase diversity to help them gain minority readership as well as to promote equity.

8. Some papers appoint diversity committees of reporters, editors, and consultants to perform annual “content audits” assessing the portrayal of minorities and women in pictures and print.

9. Papers claim that many minority reporters move to better-paying jobs in related fields like public relations. Journalism schools produce 750 minority journalists annually, about the same number that leave the profession each year.

10. A number of organizations exist to promote the interests of minority journalists, including the National Association of Black Journalists (www.NABJ.org), the National Association of Hispanic Journalists (www.NAHJ.org), the Asian American Journalists Association (www.AAJA.org), the Native American Journalists Association (www.NAJA.com), and the National Gay and Lesbian Journalists Association (www.NGLJA.org).

Key Points
1. Newspapers, despite competition from many information sources, are the leaders in the news gathering business.

2. Journalistic integrity is a valued ethic.

3. A newspaper’s right to publish the truth was established in the Zenger case in 1735.

4. Newspapers played an important role in the events leading to the American Revolution.

5. The ethnic press gave voice, and continues to provide news, to communities not served by the mainstream media.

6. Benjamin Day demonstrated that a newspaper could make money primarily with advertising in his New York Sun, established in 1833.

7. Sensationalism was a trend during several periods in American newspaper history, including the Penny Press era in the 1830s, the yellow journalism era in the 1890s, and the tabloids of the 1920s.

8. Investigative journalists such as Nellie Bly and Ida B. Wells-Barnett, practiced a style of reporting that uncovered information that governments and corporations tried to conceal.

9. The inverted pyramid is a frequently used newspaper writing style, developed during the Civil War years, that puts the most important facts first in the article.

10. Around the turn of the century, the rise of the New York Times, the Wall Street Journal, and the Christian Science Monitor created a more responsible press than the previous era of yellow journalism.

11. The American Society of Newspaper Editors adopted an ethical code in 1923 called The Canons of Journalism, which stressed responsibility, freedom of the press, independence, sincerity and truthfulness, impartiality, fair play and decency.

12. As with most other mass media, newspaper ownership today is dominated by chains and multinational corporations.

13. Most American newspapers have shifted from afternoon editions to morning editions because of the daily habits of readers.

14. Newspapers have suffered from and adapted to the competition of other media, as well as adapted to technological innovations.

15. The United States has four major national dailies, local dailies that generally serve large metropolitan areas, and weekly newspapers that generally serve small towns and suburbs or specialized audiences.

16. Special interest newspapers are published for specific groups of readers and are a thriving industry.

17. Journalists believe that the separation of the editorial (editors and reporters) and business departments (advertising, production and circulation) of a newspaper is important.

18. Newspapers rely on support services including wire services, feature syndicates, and the Audit Bureau of Circulations.

19. Readership patterns are changing over time, which affects the industry structure and journalism styles.

20. Concentration of ownership and lack of diversity in the newsroom are controversial issues in the newspaper industry.

CHRONOLOGICALLY:

 THE 1920s marked the BIRTH OF NEWSREELS

THE 1940s saw the rise of RADIO as provider of news

The 1950s was the decade of TELEVISION NEWS, documentary productions


Live coverage of Kennedy Assassination


Vietnam War Correspondents


Civil Rights Uprisings


Watergate Hearings

1980 CNN. FIRST 24 Hour News Network (Ted Turner)

1990s FOX NEWS

1990s News on the INTERNET takes off

INTERNET CHANGES


Persoalized News Delivery 

· Aggregator Services Like AOL and Yahoo bring compiles headlines from TV and print news --- now RSS feeds

· You choose what to follow, selecting news sources, topics

· You choose when to follow it  - at your own schedule

· Self-Directed, news targeted to individual needs from variety of sources

Widens number of sources to get news from – world wide.

¼ list the Internet as their news source

Broadcast news viewership continues to drop & Newspaper readership drops

Citizen Journalism – blogs, citizen reporters

News orgs are adapting to include multi-media within digital platforms
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